
MEDIA CONSULT 
 

Every person is unique. Each and every one of us has our own 
unique way of communicating. Customers know their own 
needs best. The coach, the consultant can help sharpen the 
mind, rethink, rephrase or perhaps abandon objectives. 
Strengths are enhanced and weaknesses cultivated. 
 
Ready-made solutions will take you to a communications 
wasteland. Rules were made to be broken. Profound in-depth 
analysis, nothing is cast in concrete. 
 
Communication should be enjoyable. This holds true for the 
customer and the consultant alike. Consulting that has that 
“good feel” kick to it. The objective being a true celebration of 
self-determined exhibitionism. 
 
For the coach or the consultant, expert knowledge is a simple 
prerequisite. But without the necessary experience, expert 
knowledge will come to nothing. 
 
A decisive factor for success is that of personal interplay. No 
attempts to simply please the customer, just a relationship 
based on trust. Contradiction is a basic right. 
 
Consulting, as we see it, is to instil the motivation geared to 
achieve a higher level of independence and self-confidence in 
communication matters. 
 
The world of communication is a boundless entity, and many a 
prophet roam its realms. Some true, some false. The difference 
is hard to tell. Our own striving is, in the truest meaning of the 
word, elitist which in the sense of the customer means to stand 
out from the crowd and this to achieve is the art. 
 




